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THIS INVESTMENT OFFERING MEMORANDUM 

has been prepared by Thomas Company and 

does not purport to provide a necessarily 

accurate summary of the Property or any of the 

documents related thereto, nor do they purport to 

be all inclusive or to contain all of the information 

which prospective investors may need or desire. 

All projections have been developed by Seller, 

Thomas Company and designated sources, 

and are based upon assumptions relating to the 

general economy, competition and other factors 

beyond the control of Seller, and therefore are 

subject to variation. No representation is made 

by Seller or Thomas Company as to the accuracy 

or completeness of the information contained 

herein, and nothing contained herein, is, or shall 

be relied on as a promise or representation as to 

the future performance of the Property. Although 

the information contained herein is believed 

to be correct, Seller and its officers, directors 

and employees disclaim any responsibility for 

inaccuracies and expect prospective purchasers 

to exercise independent due diligence in 

verifying all such information. Further, Thomas 

Company, Seller and its officers, directors and 

employees disclaim any and all liability for 

representations and warranties, expressed and 

implied, contained in, or omission from the 

Investment Offering Memorandum or any other 

written or oral communication transmitted or 

made available to the recipient. The Investment 

Offering Memorandum does not constitute a 

representation that there has been a change in 

the business or affairs of the Property or Seller 

since the date of preparation of the Investment 

Offering Memorandum. Analysis and verification 

of the information contained in the Investment 

Offering Memorandum is solely the responsibility 

of the prospective purchaser.

Seller and Thomas Company each expressly 

reserve the right, at their sole discretion, to 

reject any and all expressions of interest or 

offers regarding the Property and/or terminate 

discussions with any entity at any time with 

or without notice. Seller shall have no legal 

commitment or obligation to sell the property 

to any entity reviewing the Investment Offering 

Memorandum or making an offer to purchase the 

Property unless and until such offer is approved 

by Seller, a written agreement for the purchase of 

the Property has been fully executed, delivered 

and approved by Seller and its legal counsel and 

any conditions to Seller’s obligations thereunder 

have been satisfied or waived. This Investment 

Offering Memorandum and the contents are of a 

confidential nature. By accepting the Investment 

Offering Memorandum, you agree that you will 

hold and treat it in the strictest confidence, that you 

will not photocopy or duplicate it, that you will not 

disclose the Investment Offering Memorandum or 

any of the contents to any other entity (except to 

outside advisors retained by you if necessary, for 

your determination of whether or not to make a 

proposal and from whom you have obtained an 

agreement of confidentiality) without the prior 

written authorization of Seller, and that you will 

not use the Investment Offering Memorandum 

or any of the contents in any fashion or manner 

detrimental to the interest of Seller or Thomas 

Company. If you do not have an interest in the 

Property at this time, please return the Investment 

Offering Memorandum forthwith.               
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EXECUTIVE  SUMMARY

RENT SCHEDULE

Lease Year Annual Rent Monthly Rent Increases

1 $621,204 $51,767

2 $633,628 $52,802 2.00%

3* $646,301 $53,858 2.00%

4 $659,227 $54,936 2.00%

5 $672,411 $56,034 2.00%

6 $685,859 $57,155 2.00%

7 $699,577 $58,298 2.00%

8 $713,568 $59,464 2.00%

9 $727,839 $60,653 2.00%

10 $742,396 $61,866 2.00%

11 $757,244 $63,104 2.00%

12 $772,389 $64,366 2.00%

13 $787,837 $65,653 2.00%

14 $803,594 $66,966 2.00%

15 $819,665 $68,305 2.00%

16 $836,059 $69,672 2.00%

17 $852,780 $71,065 2.00%

18 $869,836 $72,486 2.00%

19 $887,232 $73,936 2.00%

20 $904,977 $75,415 2.00%

Base Rent continues to increase 2% annually during each 
extension option ( Years 21-40)

PROPERTY SUMMARY

Price $10,771,677

Cap Rate 6.00%

Building SF 34,400

NOI $646,301

Year Built/Renovated 1981/1995

Land/Lot Size 5.08 Acres

LEASE SUMMARY

Lease Type Triple-Net (NNN) 

Tenant Central Network Retail Group, LLC

Roof & Structure Tenant Responsible

Lease Commencement Date 4/7/17

Lease Expiration Date 4/30/37

Remaining Lease Term +/- 17.6 Years

Primary Rent Increases 2.0% Annually 

Renewal Options Four, 5 Year Options

Renewal Term Rent Increases 2.0% Annually 

* Current Rent
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Lease Abstract
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Tenant Name Central Network Retail Group, LLC (CNRG)

Lease Structure Triple-Net (NNN) 

Occupancy 100%

Tenant Size (SF) 34,400

Lease Commencement Date 4/7/17

Expiration Date 4/30/37

Lease Term 20 years

Remaining Lease Term (Current-4/30/2037) +/- 17.6 Years

No. & Term of Options 4 x 5 yr

Contractual Rental Rate (Current-4/30/2020) $646,301

Rent Increase Schedule Primary Term, beginning 5/1 in each lease year 2% annually
Option 1-4, beginning 5/1 in each lease year 2% annually

Lessee Operating Expenses/ Utilities Tenant is responsible for all water and sewage rents, other utility charges, and common area maintenance fees. 

Property Tax Expense Tenant shall be liable for and, to the extent permitted under applicable law, agrees to pay directly to the applicable collecting 
authority, as they accrue, all taxes and provide a receipt to the Landlord, within ten (10) days after payment by Tenant. 

Property Insurance Tenant shall, at all times, maintain commercial general and auto liability insurance, workers' compensation insurance, boiler 
and machinery coverage, and business interruption insurance. 

Maintenance & Repairs Tenant shall, at all times, put, keep and maintain the Leased Premises (including, without limitation, the roof, landscaping, 
walls, footings, foundations and structural components) in the same (or better) condition and order of repair, and shall 
promptly make all repairs and replacements of every kind and nature, whether foreseen or unforeseen, which may be 
required to be made upon or in connection with the Leased Premises.

Estoppel Tenant and Landlord, at any time, must deliver to the other within five (5) business days after receipt of written request.



KEY DRIVING DISTANCES 

Tacoma, WA 11.8 miles/ 22 min

SEATAC Airport 25.9 miles/ 38 min

Olympia, WA 36.9 miles/ 42 mins

Seattle, WA 33.8 miles/ 52 mins
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Local Map
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Demographics

POPULATION 1  
MILE

3  
MILES

5  
MILES

2010 Total Population 5,835 42,647 137,162

2019 Total Population 6,460 47,960 159,087

2010-2019 Annual Rate 1.14% 1.31% 1.66%

2019-2024 Annual Rate 1.02% 1.26% 1.44%

HOUSEHOLDS

2019 Total Households 2,630 18,855 59,796

2024 Total Households 2,762 20,024 63,956

2010-2019 Annual Rate 1.07% 1.20% 1.48%

2019-2024 Annual Rate 0.98% 1.21% 1.35%

HOUSEHOLD INCOME

2019 Median Household Income $64,396 $78,213 $83,293

2019 Average Household Income $81,593 $96,023 $101,021

1 MILE

3 MILES

5 MILES
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Market Overview

S U M N E R ,  WA

The growing city of Sumner, WA, is 40 miles south of Seattle and 15 miles east of Tacoma, at the intersection of the Puyallup and White Rivers. Sumner had an 

estimated 2018 population of 10,173, an increase of 7.7% since the 2010 census. 

Sumner is a well-connected city—Highways 167, 410 and 512 converge in Sumner, and there are 26 commuter trains daily to Seattle and Tacoma. Onward 

connections via Sound Transit and Amtrak link Sumner to Portland, Olympia, and Everett. Sumner is only 20 miles from Seattle-Tacoma International Airport. The 

city’s commercial and industrial districts currently support nearly 14,000 jobs. Nearby Joint Base Lewis-McChord, the fourth-largest military base in the country, 

employs more than 60,000 people.

Recreational facilities include the Bill Heath Sports Complex, Reuben A. Knoblauch Heritage Park, Loyalty Park, and Rainier View Park. 
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S E AT T L E -TA C O M A - B E L L E V U E  M S A

Seattle is the largest city in the Pacific Northwest region and the fastest-growing American city of the past decade, with an 18.7% population increase since 2010. 

As of 2018, the Seattle–Tacoma–Bellevue MSA was home to an estimated population of 3.94 million, comprising more than half of the state’s total population. It 

is the 15th largest MSA in the United States. In 2018, Forbes Magazine ranked Seattle #1 on their list “Best Cities for Business and Careers.”

Seattle has a gross metro product of $288.5 billion, median household income of $86,574, median home price of $564,000, and job growth rate of 2.7%. 

According to 2015 data, the Seattle-Tacoma-Bellevue MSA had a per capita personal income (PCPI) of $61,021, 14th in the United States. The city has been 

praised for managing its growth well, maintaining a walkable core and investing heavily in public transit to alleviate gridlock (traffic congestion has decreased 

since 2006 despite adding over 116,000 people). Since 2010, the Seattle metro area has seen roughly double the housing construction of the San Francisco-

Oakland-Hayward MSA.

The area is home to many globally-recognized organizations, including Amazon, Boeing, Microsoft, Starbucks, Costco, Weyerhaeuser, Nordstrom, REI, Alaska 

Airlines, and The Bill & Melinda Gates Foundation. Major industries in the area include clean energy, aerospace and defense, and technology development. The 

Port of Seattle, which also operates Seattle–Tacoma International Airport, is a major gateway for trade with Asia. It is one of the largest ports in the United States 

in terms of container capacity.

Seattle consistently ranks as one of the most highly educated cities in the nation with 64.1% of residents having at least a bachelor’s degree. The city is home 

to the prestigious University of Washington, one of the top public universities for research funding, as well as Seattle University, Seattle Pacific University, City 

University of Seattle, and Antioch University. According to a study by the Technology Alliance, Washington state has especially strong R&D spending. 
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Market Overview (continued)
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McLendon Hardware is a fourth-generation, family-owned retailer operating 

in Washington’s Puget Sound region. The company has built a loyal following 

through its dedication to excellent customer service and extensive product 

selection, winning awards including the Angie’s List Super Service Award, 

425 Magazine’s “Best Hardware Store” listing, and a best-value nod from 

Checkbook.org’s non-profit consumer reports.

McLendon employs over 500 people in its seven stores in Renton, White 

Center, Tacoma, Woodinville, Kent, Sumner, and Puyallup. The company’s 

flagship Renton location opened in 1926, making it the oldest hardware 

store in Washington state. As of 2018, the company had an estimated annual 

revenue of $126.49 million.

MCLENDON STORES
McLendon offers a wide selection of goods including hardware, building 
supplies, power tools, appliances, home décor, and gardening supplies. The 
company prides itself on its welcoming in-store experience, offering free 
coffee and WiFi, special ordering, price-matching and senior and military 
discounts. The company also conducts free expert-led workshops for adults 
and children. In its Tacoma location, McLendon has a life-size house for DIY 
demonstrations. In 2019, McLendon launched a revamped website optimizing 
the online shopping experience. The website offers over 30,000 products.

In addition to retail sales, McLendon offers extensive services to its customers. 
In-store services include equipment rental, blade sharpening, power tool and 
electrical repairs, and specialty recycling. Home services include locksmith 
and handyman call-outs, delivery and installation, and help with home-
improvement projects.

COMMUNITY INVOLVEMENT
The company prides itself on supporting the local community, donating to 
schools, churches and scouting groups. McLendon’s annual Ladies Night 
fundraiser, held at all seven stores one night a year, nets thousands of dollars 
in donations for Food Lifeline. The company also partners with Work of Honor, 
a Tacoma-based non-profit that helps veterans pair their military experience 
with civilian jobs.

M C L E N D O N  H A R D WA R E 
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COMPANY HISTORY
McLendon Hardware continues to operate on the foundation of legendary 
customer service and excellent product selection laid down by Moses Jones 
“MJ” McLendon. Prior to founding McLendon Hardware (originally called U.S. 
Junk Co.) in 1926, McLendon led a fascinating life including stints as a land 
surveyor and front-line soldier in World War I.

World War II brought increased enthusiasm for do-it-yourself jobs, and the 
store expanded its offerings to include paint and electrical and plumbing 
supplies. During this time, MJ’s eldest sons, Bob and Ted, began their careers 
working at the hardware store while finishing high school.

In the 70s, a third generation of McLendons entered the business, with Bob’s 
daughter, Gail, and Ted’s son, Mike, starting their careers. The company opened 
its second location in Sumner, and MJ purchased a warehouse to buy in bulk 
and offer more competitive pricing. Known as B & T Wholesale Distributors, 
named for Bob and Ted, the warehouse continues to be a lynchpin of the 
company’s success.

McLendon continued to expand regionally through the 80s and 90s. The 
company opened stores in Woodinville in 1988, Puyallup in 1991, White Center 
in 1993, Kent in 1996, and Tacoma in 2013.

In March 2017, McLendon announced its acquisition by Memphis-based 
Central Network Retail Group (CNRG), which operates 90 hardware stores, 
home centers and lumberyards in 11 states. The company agreed to 
become a part of the group to facilitate McLendon’s expansion in area. 
CNRG’s considerable financial resources and merchandizing expertise have 
allowed McLendon to further expand their reach and product offering while 
maintaining the company’s family leadership and core aspects of McLendon 
company culture. The acquisition expanded the company’s product offering 
from 75,000 items to more than 400,000 items.

McLendon leadership chose to partner with CNRG because its considerable 
financial resources and merchandising background will allow McLendon to 
expand its reach and product offering while maintaining core aspects of its 
company culture. All seven stores remain open under the McLendon name, 
and the company is still managed by Gail and Mike McLendon.

CNRG has acquired McLendon as part of its expansion in the Pacific 
Northwest beyond its Parkrose Hardware stores in Portland, Oregon and 
Vancouver, Washington. CNRG President Boyden Moore is a long-time 
admirer of McLendon Hardware. He said in a statement, “We are thrilled to 
have the opportunity to add McLendon Hardware to CNRG. McLendon is 
well-known and respected throughout the industry for their great stores, 
service, and team. We will continue to invest in and grow McLendon’s here 
and perhaps beyond. It is an iconic business that offers customers something 
that is becoming rare–expert advice and the broadest selection of hardware 
items available.”

MCLENDON, SUMNER, WASHINGTON 
15

Tenant Overview (continued)



MCLENDON, SUMNER, WASHINGTON 
16

Central Network Retail Group, LLC (CNRG) operates more than 90 hardware 
stores, home centers, and lumberyards throughout the United States. It sells 
paints, outdoor living products (grills, bird supplies, and outdoor power tools), 
household supplies, etc. for homeowners and do-it-yourselfers and lumber 
products, sheet goods, insulation products, and other commodities for 
builders, remodelers, and other professional contractors. The company was 
incorporated in 2011 and is based in Memphis, Tennessee. CNRG is a wholly-
owned subsidiary of Orgill, Inc.

CNRG currently manages dozens of stores comprised of 15 brands in 14 states 
with a variety of store formats. All CNRG stores have in common large hardware 
and paint departments, strong staff and deep roots in their communities, but 
vary in the focus in their customer base.

CNRG’s customer-focused brands generally serve homeowners and do-it-
yourselfers, with a focus on paint, outdoor living (grills, bird supplies, outdoor 
power tools), household supplies, etc., backed up with strong hardware 
sections. The customer mix is generally less than 20% professional contractor 
and there is little to no lumber at these locations. These brands include Town 
& Country Hardware (8 locations in North Carolina), Elliott’s Hardware (4 
locations in Texas), Parkrose Hardware (4 locations in Oregon and Washington) 
and Buck’s Bargain Center (1 location in Mississippi).

The firm’s professional contractor focused brands primarily serve a market 
of builders, remodelers and other contractors. These locations stock lumber 
and generally offer an array of contractor services. Along with lumber, sheet 
goods, insulation and other commodities, these locations also have strong 
paint departments and hardware sections. While contractor-focused, many of 
these locations also attract homeowners and do-it-yourselfers. These brands 
include Morrison Terrebonne (2 locations in Louisiana), Habersham Hardware 
(2 locations in Georgia), Harvey Home & Hardware (2 locations in Georgia and 
Alabama) and Moore’s Lumber & Hardware (1 location in Georgia).

CNRG’s “home center” style brands stock a general-store style mix of lumber, 
paint, appliances, toys, and hardware. The common theme is a strong range 
of stocked products and friendly local staff. These brands include Marvin’s 
(28 locations in Alabama, Mississippi, Georgia, and Tennessee) McLendon 
Hardware (7 locations in Washington), Home Hardware Center (23 locations 
in Mississippi, Louisiana and Tennessee), LumberJack Building Centers (5 
locations in Michigan), Taylor-Foster Hardware (1 location in Georgia), Town & 
Country Farm & Hardware (1 location in Mississippi), and Hiawassee Hardware 
(1 location in Georgia).

The company was incorporated by Jimmy R. Smith, president of Natchez 
Home Center, LLC and Boyden Moore, president of Tyndale Advisors, LLC. 
In addition to the founders, Doug Gregory, president of Morrison Terrebonne 
Lumber Company, joined the board as a partner in November 2011. At the 
company’s founding, Jimmy and the owners of Home Hardware, Morrison 
Terrebonne Lumber Center, Town & Country Hardware companies agreed to 
join forces and create a new entity by pooling the equity in their individual 
businesses to pursue growth opportunities.

C E N T R A L  N E T W O R K  R E TA I L  G R O U P        

Tenant Overview

 CENTRAL NETWORK RETAIL GROUP, LLC

Central Network Retail Group, LLC (CNRG) 
operates more than 90 hardware stores, 
home centers, and lumberyards throughout 
the United States. It sells paints, outdoor 
living products (grills, bird supplies, 
and outdoor power tools), household 
supplies, etc. for homeowners and do-it-
yourselfers and lumber products, sheet 
goods, insulation products, and other 
commodities for builders, remodelers, 
and other professional contractors. The 
company was incorporated in 2011 and is 
based in Memphis, Tennessee. CNRG is a 
wholly-owned subsidiary of Orgill, Inc.

CNRG currently manages dozens of stores 
comprised of 15 brands in 14 states with a 
variety of store formats. All CNRG stores 
have in common large hardware and paint 
departments, strong staff and deep roots 
in their communities, but vary in the focus 
in their customer base.

CNRG’s cus tomer-focused brands 
generally serve homeowners and do-it-
yourselfers, with a focus on paint, outdoor 
living (grills, bird supplies, outdoor power 
tools), household supplies, etc., backed 

up with strong hardware sections. The 
customer mix is generally less than 20% 
pro-contractor and there is little to no 
lumber at these locations. These brands 
include Town & Country Hardware (8 
locations in North Carolina), Elliott’s 
Hardware (4 locations in Texas), Parkrose 
Hardware (4 locations in Oregon and 
Washington) and Buck’s Bargain Center (1 
location in Mississippi).

The firm’s pro-contractor focused brands 
primarily serve a market of builders, 
remodelers and other contractors. These 
locations stock lumber and generally 
offer an array of contractor services. 
Along with lumber, sheet goods, insulation 
and other commodities, these locations 
also have strong paint departments and 
hardware sections. While contractor-
focused, many of these locations also 
attract homeowners and do-it-yourselfers. 
These brands include Morrison Terrebonne 
(2 locations in Louisiana), Habersham 
Hardware (2 locations in Georgia), Harvey 
Home & Hardware (2 locations in Georgia 
and Alabama) and Moore’s Lumber & 
Hardware (1 location in Georgia).

CNRG’s “home center” style brands 
stock a general-store style mix of 
lumber, paint, appliances, toys, and 
hardware. The common theme is a 
strong range of stocked products and 
friendly local staff. These  brands 
include Marvin’s (28 locations in 
Alabama, Mississippi, Georgia, and 
Tennessee) McLendon Hardware 
(7 locations in Washington), Home 
Hardware Center (23 locations in 
Mississippi, Louisiana and Tennessee), 
LumberJack Building Centers (5 
locations in Michigan), Taylor-Foster 
Hardware (1 location in Georgia), 
Town & Country Farm & Hardware (1 
location in Mississippi), and Hiawassee 
Hardware (1 location in Georgia).

The company was incorporated by 
Jimmy R. Smith, president of Natchez 
Home Center, LLC and Boyden Moore, 
president of Tyndale Advisors, LLC. In 
addition to the founders, Doug Gregory, 
president of Morrison Terrebonne 
Lumber Company, joined the board 
as a partner in November 2011.  At the 
company’s founding, Jimmy and the 

owners of Home Hardware, Morrison 
Terrebonne Lumber Center, Town 
& Country Hardware companies 
agreed to join forces and create a new 
entity by pooling the equity in their 
individual businesses to pursue growth 
opportunities.

Chairman Jimmy R. Smith has been in 
the hardware business for more than 
35 years. He started on the distribution 
side in 1978 as a sales representative 
for Orgill, Inc.  In 1984, he founded 
Home Hardware Center in Ferriday, 
LA. He has served the industry as 
president of the MidSouth Building 
Material Dealers Association (2012). 
Jimmy serves as a director of Delta 
Bank in Vidalia, Louisiana.

President Boyden Moore has 22 years 
of retail experience, including 18 years 
in the home improvement industry at 
Marvin’s, Inc. where he was president 
and CEO from 2003-2010. Boyden 
serves on the Board of Directors at 
Jerry’s and on the Advisory Board for 
Sunshine Ace.
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Tenant Overview (continued)

Chairman Jimmy R. Smith has been in the hardware business for more than 35 years. He started on the distribution side in 1978 as a sales representative for Orgill, 
Inc. In 1984, he founded Home Hardware Center in Ferriday, LA. He has served the industry as president of the MidSouth Building Material Dealers Association 
(2012). Jimmy serves as a director of Delta Bank in Vidalia, Louisiana.

President Boyden Moore has 22 years of retail experience, including 18 years in the home improvement industry at Marvin’s, Inc. where he was president and 
CEO from 2003-2010. Boyden serves on the Board of Directors at Jerry’s and on the Advisory Board for Sunshine Ace. Partner Douglas A. Gregory has been in 
the lumber and building material industry for over 20 years. He held a controller position in his family’s business, Morrison Home Center, and led the merger with 
the Terrebonne Lumber Company in 1999. Doug remained as the chief financial officer in the newly created Morrison Terrebonne Lumber Center and purchased 
the company with three partners in 2003. In 2011, Doug led Morrison Terrebonne Home Center into a merger with Central Network Retail Group, where he now 
serves as partner in charge of the Gulf Coast region.
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